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Swachh Bharat Mission- Urban: Laying the Foundation for a “@(@ )
Clean Urban India e

Swachh Bharat
Mission-Urban
launched




Swachh Bharat Mission is a proof
4 that if 1.3 billion people resolve
to accomplish any resolution,
then once can overcome any
challenge 7’

Narendra Modi
Prime Minister
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SBM (U)- Largest Urban Behavior Change Campaign @) ()
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= Faecal Sludge management and Inclusive Sanitation
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0 4371 cities of Urban Rise of a people’s SBM-U established as
3 India declared ODF movement a brand with a strong
g Sustainable sanitation Participation of over recall value
in focus 200 mn citizens

Making Sanitation everyone’s business through constant communication with ‘each person, all the time’



Strategy and Budget for Behaviour Change in SBM-U @(@
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237 million USD

(15% of total SBM budget)

‘ ~ Earmarked for IEC

Multi
Stakeholder
Involvement

Creating
Ownership:
Education
Persuasion
Action

5\ 46 million USD

Retained at Centre for
IEC/BCC

Intensive
Outreach
Programs

specific : 2d to
behaviours dissemination to ULBs

Campaigns 5 4 1% “Il:
targeted at N 191 million USD
Released to States for subsequent
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Il
: Poor Performing States Top Performing States
Bihar Chhattisgarh
[ Rank 24 Rank1

Jharkhand
Rank 4

Ranking*

Meghalaya
Rank 26

Kerala Madhya Pradesl':n

Rank 27 Rank 3
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*Ranking as per Swachh Survekshan 2020, the 5™ edition of the annual cleanliness survey of urban India conducted by MoHUA 7




Prioritizing Construction & Usage of Toilets through ‘Asli @(@

H
Tarakki’ (Real Progress)
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Making The Invisible, Visible: Malasur- A Campaign on FSM
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‘ FIND OUT
sl FOR SURE
Save your WHERE

water from |

Malasur ; {{) THE POO
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IS GOING?

DESLUDGER,
WHERE THE
POO IS GOING




Learnings & Success Factors @)

Creating legitimate ownership among citizens is key to behaviour
change

Allocation of monetary and non-monetary resources

Involvement of leadership across levels
Political, administrative, community

Creating an enabling ecosystem to sustain the behaviour change
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Moving Towards SBM-U 2.0: New Age Strategy for BCC @%
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